
POWERING TOMORROW’S ENERGY

India Crosses 100 GW Solar 
Storage Becomes the Next Big Test

Welcome to the very first edition of the Websol 
Newsletter. This launch is extra special. It not only 
marks the beginning of a new conversation with you, 
but also reflects the refreshed look and identity of 
Websol.
Through this newsletter, we will bring you insights 
on industry milestones, policies, and technologies 
shaping India’s renewable future, while also sharing 
Websol’s journey of growth and transformation.
Thank you for being part of this new chapter. We are 
excited to walk into the future together.

The new Websol logo captures the spirit of limitless 
horizons with its gradient inspired by the colors of 
the sky. The ‘O’ in Websol rises like the Sun, 
symbolizing energy, hope, and a brighter tomorrow. 
A mark that reflects not just a new look, but our 
promise to keep rising, just like the Sun that powers 
our world. Our tagline - Powering Tomorrow’s 
Energy, reinforces this vision of driving a brighter, 
sustainable future. The colors - orange for optimism, 
white for purity, and blue for trust, embody the 
essence of who we are and what we stand for.

Evolving Strategic Partnerships
To accelerate India's transition to a sustainable and self-reliant energy future with an innovative approach, we have 
associated with renowned entities like Exide Industries, Reddington, Havells Lloyds, Mahinda Solarize, Panasonic, 
Luminous Power Technologies, etc. to provide solar modules and solar kits. 

Our People, Our Power
One of our very first team members, Deb Narayan 
Chatterjee, (Production Team), has been with the 
Company since its inception. With 30 years of 
unwavering dedication, he continues to be a pillar of 
strength and an inspiration to the entire team.

“For me, Websol has never just been a workplace; 
it’s been a family. In these 30 years, I have seen us 
grow, evolve, and shine brighter, and I feel proud to 
have been part of this journey.”

websolenergy.com

(Sources:  IBEF, Financial Times, Economic Time, Reuters)

We don’t just
manufacture cells 
We power the journey
from sun to energy

Rising with the Sun

Our new brand identity - a revitalised logo, modern 
design language, and confident voice, represents 
agility, purpose, clarity, and optimism. This is more 
than a change in how we look. It is a commitment to 
stakeholder alignment, ensuring our values, 
direction, and aspirations are communicated and 
understood by all. While our visual appearance has 
changed, our values - resilience, innovation, and 
integrity, remain the same. Together, these 
elements equip us to express who we truly are - 
bold, future-ready, and committed to creating 
sustainable value.

India has achieved a landmark 100 GW of installed solar capacity, strengthening its march toward the 500 GW 
non-fossil energy goal by 2030. Solar additions jumped 38% this year, driven by incentives such as the PLI scheme 
and rooftop programs like the PM Surya Ghar Muft Bijli Yojana.

But this success brings new challenges. Experts warn that India needs 336 GWh of storage by 2030, far higher than 
the projected 82 GWh by 2027, raising concerns about grid stability.

The government is responding with PLI support for battery manufacturing, incentives for BESS projects, and policy 
moves under the National Green Hydrogen Mission. 

With solar booming, the spotlight now shifts to storage, India’s clean energy future will depend on how quickly it can 
bridge this gap.

Recharged. Repowered.
Reimagined.

WEBSOL joins hands with Reddington to bring clean energy closer to every home
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Further, to accelerate solar energy in agriculture under the PM-KUSUM scheme, an initiative by the Ministry of New 
and Renewable Energy, we have collaborated as strategic partners for supply of solar pumps through partners like 
CRI Pump, Oswal Pump, Reddington, etc. 

Launch of Websol Solar Kits
steering expansion in new markets
Websol proudly announces the launch of the Websol Solar Kit, a comprehensive solution designed to accelerate 
rooftop solar adoption across India. Available with both DCR and non-DCR solar modules, the kit offers grid-tied, 
off-grid, and hybrid systems tailored for homes and businesses. Each kit comes as a ready-to-use package 
including solar modules, inverters, cables, and other essential components, making solar energy more affordable, 
accessible, and easier to install for customers nationwide. Aligned with the Government of India’s PM Surya Ghar 
Muft Bijli Yojana, which promotes subsidized household solar adoption, the Websol Solar Kit will be promoted 
extensively through channel partners and dealers, with a strong focus on non-metro and rural markets.

Websol’s new 600 MW Mono PERC Cell line (Phase II) 
is 90% complete, with facilities and equipment in 
place and commissioning underway. A major 
milestone was achieved on 30th August 2025 as 
23.2% efficiency was delivered in the very first trial - 
paving the way for >23.4% efficiency in the coming 
weeks.  Post successful commissioning of the new 
600 MW Cell line, expected in October 2025, 
Websol's Cell capacity will soar to 1.2 GW.

Phase II reaches
Milestone
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Mrs.Vasanthi Sreeram (CTO) with the technical team holding the �rst cells from the new line


